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PERFORMANCE REPORT - LAST 12 MONTHS

CONSOLIDATED AD CAMPAIGNS
Date range : Last 12 Months (1/1/2010 - 12/31/2010)

Consolidated Campaigns . Clicks Avg. Pos. Avg. CPC Conv. Rate Cost/Conv.

USA 669,708 5,917 0.88 % 2.76 $3.05 $18,025.77 78 1.31% $231.10
UK, Ireland & Scotland 78,865 1,212 153% 2.80 $4.75 $5,757.01 34 2.80 % $169.32
Get Fans 5,024,877 1,184 0.02 % 0.00 $1.22 $1,442.93 0 0.00 % $0.00
Canada 62,634 844 1.34% 2.26 $2.46 $2,073.47 6 0.71% $345.58
Korea 8,224 158 192% 2.20 $0.60 $94.61 6 3.79% $15.77
Australia 6,995 145 2.07% 1.88 $4.93 $714.43 10 6.89 % $71.44
Rest of Countries 2,043 63 3.08 % 2.90 $0.55 $34.86 3 476 % $11.62

5,853,346 $28,143.08 137 $205.42

CLICKS by AD CAMPAIGN CONVERSIONS by AD CAMPAIGN
Date range : Last 12 Months (1/1/2010 - 12/31/2010) Date range : Last 12 Months (1/1/2010 - 12/31/2010)

B usa 5917 6213 % L) usa 78 5693%
. UK, Ireland & Scotland 1,212 1272 % . UK, Ireland & Scotland 34 2431 %
. Get Fans 1184 1243 % . Australia 10 729 %
. Canada 844 8.86 % . Others 9 6.56 %
@ otners 36 384% @ conacs 6 437%
Total Clicks: 9,523 Total Conversions: 137

Top 3 Text Ads - All publishers - Based on Conv.
Date range : Last 12 Months (1/1/2010 - 12/31/2010)

Text Ad Publisher Campaign Ad Group Conv.
g —

1 - —— — AdWords Search - USA Brand 14

|

|

AdWords Search - USA bid_management 6

|

AdWords Search - USA ppc_management 6

|

g —




TRENDS - LAST 12 MONTHS

LAST 12 MONTHS OVERVIEW
Date range : Last 12 Months (1/1/2010 - 12/31/2010)

Clicks
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Cost Conv. Conv. Rate Cost/Conv.

Impr.
5,853,346

Date Ranges

1/1/2010 - 12/31/2010 0.16 %

9,523
9,523

5,853,346

CTR Avg. Pos.
2.58 $2.96

Avg. CPC
1.43 %
1.43 %

$205.42
$205.42

$28,143.08 137
$28,143.08 137

CLICK THROUGH RATE vs AVERAGE POSITION
Date range : Last 12 Months (1/1/2010 - 12/31/2010)
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IMPRESSIONS vs CLICKS
Date range : Last 12 Months (1/1/2010 - 12/31/2010)
100,000 2 1,200
80,000 1,000
200
= 60,000 . 0
E 600 @
Y 40,000 g o
= ~, 400
o h"q-
20,000 . \..-! Z00
0 - 0

January 2010 June 2010 November 2010

® Impr. @ Clicks

Total Impressions: 423,754, Total Clicks: 5,494

CLICK THROUGH RATE by DAY OF WEEK
Date range : Last 12 Months (1/1/2010 - 12/31/2010)
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COST vs CONVERSIONS
Date range : Last 12 Months (1/1/2010 - 12/31/2010)
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® Cost

Total Cost: $19,191.36, Total Conversions: 132

® Conwv.

sess
ght Zenclick 2011



TRENDS - OVER TIME

MONTH by MONTH OVERVIEW
Date range : Last 12 Months (1/1/2010 - 12/31/2010)

Clicks Cost

Date Ranges

Impr. Avg. Pos. Avg. CPC
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January 10 (1/1/2010 - 1/31/20 21,799 359 1.64 % 2.56 $2.42 $870.50
February 10 (2/1/2010 - 2/28/2( 22,894 512 2.23 % 2.83 $1.56 $798.96
March 10 (3/1/2010 - 3/31/201( 96,597 636 0.65 % 2.57 $1.46 $928.18
April 10 (4/1/2010 - 4/30/2010) 60,819 448 0.73 % 2.45 $1.57 $702.13
May 10 (5/1/2010 - 5/31/2010) 32,673 381 1.16 % 3.25 $1.50 $571.74
June 10 (6/1/2010 - 6/30/2010) 26,214 1,007 3.84 % 3.35 $2.12 $2,135.55
July 10 (7/1/2010 - 7/31/2010) 4,583 75 1.63 % 4.08 $2.93 $220.04
August 10 (8/1/2010 - 8/31/201 35,634 462 1.29 % 2.63 $5.85 $2,704.41
September 10 (9/1/2010 - 9/30 29,242 509 1.74 % 2.38 $5.93 $3,020.77
October 10 (10/1/2010 - 10/31/ 16,374 320 1.95% 2.61 $6.63 $2,120.65
November 10 (11/1/2010 - 11/¢ 17,881 245 1.37 % 2.78 $6.75 $1,653.82
December 10 (12/1/2010 - 12/¢ 59,044 540 0.91 % 3.83 $6.42 $3,464.61

423,754

$19,191.36

Conv. Conv. Rate Cost/Conv.
11 3.06 % $79.14
4 0.78 % $199.74
10 1.57 % $92.82
5 1.11 % $140.43
6 1.57 % $95.29
0 0.00 % $0.00
4 5.33 % $55.01
18 3.89 % $150.25
22 4.32 % $137.31
12 3.75 % $176.72
17 6.93 % $97.28
23 4.25 % $150.64

132 $145.39

LAST 3 MONTHS
Date range : Last 3 Months (10/1/2010 - 12/31/2010)

Clicks Cost

Date Ranges

Impr.

10/1/2010 - 10/3/2010 2,051 31 1.51% 2.55 $6.45 $199.82
10/4/2010 - 10/10/2010 5,448 103 1.89 % 2.40 $6.67 $687.35
10/11/2010 - 10/17/2010 4,295 73 1.69 % 2.50 $6.39 $466.18
10/18/2010 - 10/24/2010 2,590 62 2.39 % 2.96 $6.66 $412.86
10/25/2010 - 10/31/2010 1,990 51 2.56 % 3.00 $6.95 $354.44
11/1/2010 - 11/7/2010 1,705 34 1.99 % 2.71 $7.54 $256.46
11/8/2010 - 11/14/2010 1,406 36 2.56 % 2.77 $7.13 $256.51
11/15/2010 - 11/21/2010 5,171 50 0.96 % 2.73 $6.25 $312.37
11/22/2010 - 11/28/2010 6,846 86 1.25% 2.82 $7.11 $611.05
11/29/2010 - 12/5/2010 13,172 128 0.97 % 3.36 $5.87 $751.92
12/6/2010 - 12/12/2010 18,764 137 0.73 % 3.89 $6.36 $871.76
12/13/2010 - 12/19/2010 12,314 154 1.25 % 3.78 $6.71 $1,033.36
12/20/2010 - 12/26/2010 10,039 96 0.95 % 3.88 $6.22 $597.24
12/27/2010 - 12/31/2010 7,508 64 0.85 % 4.14 $6.68 $427.76

Conv. Conv. Rate Cost/Conv.
2 6.45 % $99.91
3) 291 % $229.12
2 2.73 % $233.09
2 3.22% $206.43
3 5.88 % $118.15
2 5.88 % $128.23
4 11.11 % $64.13
5 10.00 % $62.47
5 5.81 % $122.21
5 3.90 % $150.38
5 3.64 % $174.35
5 3.24 % $206.67
5 5.20 % $119.45
4 6.25 % $106.94

$139.21

93,299 $7,239.08
LAST WEEK
Date range : Last Week (Mon-Sun) (1/17/2011 - 1/23/2011)
Date Ranges Impr. Clicks Cost
1/17/2011 1,589 19 1.19% 3.69 $6.14 $116.59
1/18/2011 1,901 8 0.42 % 3.68 $7.88 $63.08
1/19/2011 1,982 13 0.65 % 3.83 $6.28 $81.69
1/20/2011 1,638 13 0.79 % 3.59 $7.35 $95.52
1/21/2011 1,673 15 0.89 % 3.79 $7.49 $112.42
1/22/2011 1,184 11 0.92 % 3.79 $7.09 $78.04
1/23/2011 1,072 10 0.93 % 3.87 $7.81 $78.05

Conv. Conv. Rate Cost/Conv.
1 5.26 % $116.59
0 0.00 % $0.00
0 0.00 % $0.00
1 7.69 % $95.52
0 0.00 % $0.00
0 0.00 % $0.00
1 10.00 % $78.05

Total: 11,039 89 0.80 % 3.74 $7.03 $625.39 3 3.37 % $208.46
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FACEBOOK PERFORMANCE - LAST MONTH

FACEBOOK CAMPAIGNS
Date range : Last Month (December)

Consolidated Campaigns Impr. Social Clicks  Social CTR Social CTR Cost  Social Spent Inline

Impressions Clicks Actions

Get Fans 5,024,877 104,672 34 0.02 % 0.03 % $1.19 $1,412.08 $41.52
5,024,877 104,672 34 0.02 % 0.03 % $1.19 $1,412.08 $41.52

IMPRESSIONS vs CLICKS SOCIAL IMPRESSIONS vs SOCIAL CLICKS
Date range : Last Month (December) Date range : Last Month (December)
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12/1/2010 - 12/5/2010 12/27/2010 - 12/31/2010 ® Social Impressions @ Social Clicks
® Impr. @ Clicks Total Social Impressions: 104,672, Total Social Clicks: 34
Total Impressions: 5,024,877, Total Clicks: 1,184
CTR vs COST SOCIAL CTR vs SOCIAL COST
Date range : Last Month (December) Date range : Last Month (December)
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® CTR @ Cost ® Social CTR ® Social Spent
Total Cost: $1,400.67 Total Social Spent: 42

Copyright Zenclick 2011



)2 zenclick

AL AT L))

KEYWORD PERFORMANCE

Top 25 Keywords - All publishers - Based on Clicks
Date range : Last 12 Months (1/1/2010 - 12/31/2010)

Match Type  Publisher Clicks Avg. Avg.CPC Cost  Conv. Conv. Rate Cost/Conv.

Pos.

1 Wy Exact adCenter 8,869 1,348 1519% 1.16 $1.39 $1,876.62 2 0.14% $938.31
2 e e e Advanced YSM 96,014 1,014 1.05% 220 $3.31 $3361.84 2 0.19 % $1,680.92
3 e e e—— Advanced YSM 20,253 299 147 % 3.63 $2.13 $637.53 1 0.33% $637.53
4 Wy o Wi Broad adCenter 3,670 231 6.29 % 1.28 $0.82 $189.65 0 0.00 % $0.00
5 iy e —— Phrase adCenter 4,124 223 5.40 % 1.14 $0.85 $191.41 2 0.89 % $95.70
6 e i a—— e Advanced YSM 4,124 195 472 % 111 $1.17 $229.21 0 0.00 % $0.00
7 " — Exact adCenter 2,343 183 781 % 2.02 $1.81 $331.46 4 2.18% $82.86
8  i— ———— Advanced YSM 37,966 141 0.37 % 220 $2.61 $368.34 0 0.00 % $0.00
9 o g S Advanced YSM 11,325 132 1.16 % 261 $0.23 $30.47 0 0.00 % $0.00
10 | (—— Exact AdWords 1,477 112 7.58 % 1.01 $1.59 $178.94 6 5.35% $29.82
11 e = g - Advanced YSM 35,807 92 0.25% 297 $3.37 $310.15 1 1.08 % $310.15
12 & = —— Broad AdWords 7,504 81 1.07 % 1.66 $7.18 $582.32 0 0.00 % $0.00
13 e - e —— Advanced YSM 8,982 80 0.89 % 2.36 $4.07 $326.17 0 0.00 % $0.00
14 | —— Exact AdWords 605 69 1140% 1.00 $0.45 $31.62 1 144 % $31.62
15 @ g - Advanced YSM 4,792 66 137% 224 $4.07 $269.05 0 0.00 % $0.00
16 g e Broad adCenter 114,326 64 0.05 % 1.95 $2.75 $176.19 0 0.00 % $0.00
17 e —— Broad AdWords 7,879 58 0.73% 4.08 $8.56 $496.97 1 172% $496.97
18 | —— Exact AdWords 449 58 1291 % 1.06 $0.17 $10.21 0 0.00 % $0.00
19 - Advanced YSM 1,929 53 274 % 1.37 $0.34 $18.49 0 0.00 % $0.00
20 ' — Broad adCenter 14,715 49 0.33% 3.56 $2.57 $125.94 0 0.00 % $0.00
2] e cm—— Advanced YSM 2,542 46 1.80% 1.75 $2.53 $116.75 0 0.00 % $0.00
22 e i Broad AdWords 4,637 46 0.99 % 1.69 $7.60 $349.75 1 217 % $349.75
23 e e — Broad AdWords 2,099 45 214 % 1.50 $3.56 $160.39 0 0.00 % $0.00
24 i——— Broad AdWords 3244 43 1.32% 157 $5.95 $256.13 1 232% $256.13
25 i e g Advanced YSM 6,386 42 0.65 % 1.98 $1.88 $79.16 0 0.00 % $0.00

Top 25 Keywords - All publishers - Based on Conv.
Date range : Last 12 Months (1/1/2010 - 12/31/2010)

Match Type Publisher Clicks Avg. Avg.CPC . Conv. Rate Cost/Conv.

Pos.

1 - Exact AdWords 1,477 7.58 % $1.59 $178.94 6 5.35% $29.82
2 i — Phrase AdWords 1,372 36 262% 4.22 $2.47 $89.14 5) 13.88 % $17.82
3 g Exact AdWords 862 34 394% 3.92 $11.39 $387.28 4 11.76 % $96.82
4 — Exact AdWords 48 18 37.50 % 1.00 $0.58 $10.56 4 2222% $2.64
5 i iy Exact adCenter 2,343 183 7.81% 2.02 $1.81 $331.46 4 218 % $82.86
6 i ——— — Exact AdWords 476 12 252% 2.14 $8.18 $98.24 3 25.00 % $32.74
7 il e e 3102l AdWords 156 16 10.25% 2.59 $7.64 $122.34 3 18.75 % $40.78
8 i — Broad AdWords 196 9 459% 173 $2.17 $19.57 2 2222% $9.78
9 — Broad AdWords 6,450 24  037% 2.95 $7.73 $185.53 2 8.33% $92.76
10 —— Exact AdWords 36 8 2222% 177 $6.88 $55.08 2 25.00 % $27.54
11 e e d— — Advanced YSM 96,014 1014 105% 220 $3.31  $3,361.84 2 0.19% $1,680.92
12 i m— i  Exact AdWords 84 11 13.09 % 1.00 $3.33 $36.72 2 18.18 % $18.36
13 iy o c—— Phrase adCenter 4,124 223 540% 114 $0.85 $191.41 2 0.89 % $95.70
14 Wy i Exact adCenter 8,869 1,348 1519% 116 $1.39 $1,876.62 2 0.14 % $938.31
15 e ol g — Broad adCenter 8,416 29 034% 6.58 $2.79 $81.07 2 6.89 % $40.53
16 i— Phrase AdWords 1,400 35 250% 114 $3.77 $132.24 2 5.71% $66.12
17 e e i il— Exact AdWords 166 18 10.84% 2.62 $5.30 $95.54 2 11.11% $47.77
18 i - ——— s Broad AdWords 300 18  6.00% 1.64 $6.49 $116.95 2 11.11% $58.47
19 & g — Exact AdWords 245 20 816% 3.97 $4.00 $80.19 2 10.00 % $40.09
20 o — - Phrase AdWords 1,078 8 074% 5.14 $11.15 $89.21 2 25.00 % $44.60
21 | — Phrase AdWords 81 9 1111% 1.00 $1.52 $13.72 2 2222 % $6.86
22 . m——— Phrase AdWords 23 4 1739% 334 $5.48 $21.95 1 25.00 % $21.95
23 e g — Advanced YSM 2,221 5 022% 2.96 $2.96 $14.80 1 20.00 % $14.80
24 e — - - Exact AdWords 151 16 1059 % 129 $6.48 $103.71 1 6.25% $103.71
25 imemm = g a Broad AdWords 1,787 12 067% 4.37 $8.31 $99.77 1 8.33% $99.77
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TEXT AD PERFORMANCE

Top 10 Text Ads - All publishers - Based on Clicks
Date range : Last 12 Months (1/1/2010 - 12/31/2010)

Text Ad . Clicks Avg. CPC Conv. Cost/Conv.

Rate

g ——— o —y -

1 6,463 732 131 1132% $126  $928.12 3 040%  $309.37
. ——
— -
g = e

o ——————— 6,529 723 131 1107% $130  $944.09 3 041%  $314.69
S — -
—
e
e g

3 6,734 584 130 867% $135  $789.05 2 034%  $39452
- —
— -
el

; - ——— — 72,333 494 238 0.68% $296  $1465.77 1 020% $1465.77
—
— -
e - e = =
S — R — —

5 74,497 491 224 0.65% $3.00 $1477.34 2 040%  $73867
— -
el

¢ ——————— 68,143 441 250 064% $2.86 $1,263.28 1 022% $1,26328
— =
R
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7 41,157 315 265 076 % $302  $95353 0 000% $0.00
- ———
— -
. ——

5 T G————— 23129 231 257 0.99 % $367  $849.94 0 000% $0.00
e
| — i
B S o

o WO 3620 223 107 6.16% $206  $459.60 14 627% $32.82
e —
— g ol i—

i
10 9,611 172 260 178% $507  $873.09 3 174%  $291.03







